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Your Personal Brand Voice Formula Kit 
 

Use the back of this sheet to write your answers to the following questions. This process works best with a 
partner who documents your answers. Be as thorough, open, and honest as humanly possible. Think 

beyond your professional self. This is about you as a PERSON. 
 

1. What’s a story from high school or college that you get really excited about. Who was involved? Why 

was it special? What about that story makes you smile? 

 

2. What is something you wish you would have done by now, but haven’t? What is in it for you? What is 

holding you back?  

 

3. List your hobbies and what you like about them. How do you feel while doing them?  

 

4. Describe your greatest accomplishment in life. Why does this stand out above all others? What do you 

think this says about you?  

 

5. What is a challenge that you are proud of overcoming? How did it change the direction of your life? How 

do you act differently today because of this experience?  

 

6. Write the job description for your dream job. Be sure to include job responsibilities, functions, and work 

environment.  
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Now let’s put your Voice Formula together. Look through your responses. Identify the common themes, 
words, and phrases across them. If you worked with a partner, ask your partner if anything stood out. 

Here’s what we’re working towards uncovering: 
 
Mission = I believe in. This is what gets you out of bed in the morning. It is the driving force behind your 
decision-making and, whether you’ve realized it or not, the driving force behind the major events in your life. 
It’s what makes you tick. 

 
Purpose = I do this by. Fueled by your mission, this your unique way of personally contributing to society. 
 
Passions = I do/I am. These are the tangible outputs of your purpose. Your jobs, hobbies, and interests. 
 
 
Take those commonalities from your responses, and determine your mission, purpose, and passions. If you 

can’t decide which is your Mission and which is your Purpose, look at it as a cause/effect relationship, 
much like driving a car. You put fuel in the car in order to be able to drive the car. You don’t drive the car in 

order to put fuel in. What’s your fuel (Mission), and how do you drive (Purpose)? The destinations where 
you drive the car are your Passions. If you struggle to find commonalities, go back to the questions and dig 

deeper. Go beyond surface level and get into the emotions of those moments. 
 

The most important thing to keep in mind with your Mission and Purpose is that these apply to your life, 
not just your work, and therefore are independent of time, resources, and the decisions of others. For 

example, “My Mission is to work at a startup, and my Purpose is to design UX” are completely reliant on 
time, resources, and others’ decisions. Furthermore, they don’t cover any other part of your life. Your voice 

is about the WHOLE YOU, not the fraction of you. 
 

To capture the WHOLE YOU, use the below structure: 
 
 
 
I believe in _________________________________________________________ (MISSION) 
 
I do this by/through__________________________________________________ (PURPOSE) 
 
I do/I am___________________________________________________________ (PASSIONS) 
 
Ex: 
I believe in unleashing the potential of my environment (Mission) 
I do this by engineering systems for change (PURPOSE) 
I am a software engineer, health and nutrition expert, student of habit formation, and I help my friends solve 
their problems (PASSIONS) 
 

 
CONGRATULATIONS! You’ve found the voice behind your authentic personal brand! 
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