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Your Personal Brand Voice Formula Kit 
 

Use the back of this sheet to write your answers to the following questions. This process works best with a 
partner who documents your answers. Be as thorough, open, and honest as humanly possible. Think 

beyond your professional self. This is about you as a PERSON. 
 

1. What’s a story from high school or college that you get really excited about. Who was involved? Why 

was it special? What about that story makes you smile? 

 

2. What is something you wish you would have done by now, but haven’t? What is in it for you? What is 

holding you back?  

 

3. List your hobbies and what you like about them. How do you feel while doing them?  

 

4. Describe your greatest accomplishment in life. Why does this stand out above all others? What do you 

think this says about you?  

 

5. What is a challenge that you are proud of overcoming? How did it change the direction of your life? How 

do you act differently today because of this experience?  

 

6. Write the job description for your dream job. Be sure to include job responsibilities, functions, and work 

environment.  
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Now let’s put your Voice Formula together. Look through your responses. Identify the common themes, 
words, and phrases across them. If you worked with a partner, ask your partner if anything stood out. 

Here’s what we’re working towards uncovering: 
 
Mission = I believe in. This is what gets you out of bed in the morning. It is the driving force behind your 
decision-making and, whether you’ve realized it or not, the driving force behind the major events in your life. 
It’s what makes you tick. 

 
Purpose = I do this by. Fueled by your mission, this your unique way of personally contributing to society. 
 
Passions = I do/I am. These are the tangible outputs of your purpose. Your jobs, hobbies, and interests. 
 
 
Take those commonalities from your responses, and determine your mission, purpose, and passions. If you 

can’t decide which is your Mission and which is your Purpose, look at it as a cause/effect relationship, 
much like driving a car. You put fuel in the car in order to be able to drive the car. You don’t drive the car in 

order to put fuel in. What’s your fuel (Mission), and how do you drive (Purpose)? The destinations where 
you drive the car are your Passions. If you struggle to find commonalities, go back to the questions and dig 

deeper. Go beyond surface level and get into the emotions of those moments. 
 

The most important thing to keep in mind with your Mission and Purpose is that these apply to your life, 
not just your work, and therefore are independent of time, resources, and the decisions of others. For 

example, “My Mission is to work at a startup, and my Purpose is to design UX” are completely reliant on 
time, resources, and others’ decisions. Furthermore, they don’t cover any other part of your life. Your voice 

is about the WHOLE YOU, not the fraction of you. 
 

To capture the WHOLE YOU, use the below structure: 
 
 
 
I believe in _________________________________________________________ (MISSION) 
 
I do this by/through__________________________________________________ (PURPOSE) 
 
I do/I am___________________________________________________________ (PASSIONS) 
 
Ex: 
I believe in unleashing the potential of my environment (Mission) 
I do this by engineering systems for change (PURPOSE) 
I am a software engineer, health and nutrition expert, student of habit formation, and I help my friends solve 
their problems (PASSIONS) 
 

 
CONGRATULATIONS! You’ve found the voice behind your authentic personal brand! 

 
 
 

Now that you have a voice, what will you say? How will you get noticed? 
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Take it to the next level with Idea Lemon’s 8-week online personal 
marketing course 

 

Launch Your Side Project: Craft Your Voice, 
Find Your tribe, Get Noticed as an Expert 

 
We’re currently accepting pre-enrollment for the first cohort, launching in 

November 2015. 
 

In this course, you’ll learn the exact strategies we’ve used to architect a 
lifestyle of having more freedom, more fulfillment, and more 

opportunities. These are the hacks, tricks, and tips we’ve tested and 
refined for over 3 years to accomplish things like: 

● Give a TED Talk 
● Speak at conferences like Techweek 
● Be featured in publications 
● Guest write for popular websites like The Muse, Under30CEO, and 

Rich20Something 
● Obtain consulting and freelance opportunities 
● Connect with industry thought-leaders and experts 
● Be looked at as a trusted voice in our field 
● Make amazing new friends 
● Gain free VIP access to events and conferences we used to have to 

pay to go to 
● Become the most attractive candidate to an employer and unlock 

secret job opportunities 
● Travel more 
● Meet and build relationships with our idols 
● And much much more 

 
 
 
 

             Property of Idea Lemon, LLC. Idea Lemon is a registered trademark. 
getfresh@idealemon.com 



 

This 8-week program is the stuff undergrad failed to teach you, and 
graduate school is too ‘oldschool’ for. In order to thrive in the new 
creative economy, you need to have a project to your name. 
 
If you’ve ever said to yourself, “I have these ideas, I just don’t know how to 
get started,” then this is the course for you. 
 
If you never want to have a ‘resume gap’ then this is the course for you. 
 
If you know you need to reinvent yourself, then this is the course for you. 
 
If you want to incorporate more purposeful and meaningful work into 
your life, then this is the course for you. 
 

Launch Your Side Project Curriculum 
 
Week 1: I'm not Growing Up, I'm just Burning Out. Why we never get 
started on side projects, and why the ones we do start often flame out 
hard 

● Common pitfalls to avoid 
● Taking a strategic approach 

 
Week 2: Do You Smell What The Rock is Cookin'? Crafting your voice 

● Your Voice Formula 
 
Week 3: Do You Think About Me Now And Then? Cause I'm Coming 
Home Again. Finding your tribe 

● Learning Your Influencers 
● Understanding Your Perception 
● Researching Your Audience (in a fun way!) 
● Defining your target market 

 
Week 4: Friends, Romans, Countrymen, Lend Me Your Ears. Launching 
your side project  

● Creating Your Content 
● Building Your Communication List 
● Your Newsletter 
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Week 5: Biggie Biggie Biggie, Can't You See? Sometimes Your Words Just 
Hypnotize Me. Nurturing your tribe 

● Refining Your Message 
● Your Knowledge Base 

 
Week 6: Baby, You're a Firework! Come On Show Em What You're 
Worth! Growing your side project & getting noticed as an expert 

● Priming Your Audience 
● Building Your Website 

 
Week 7: Ain't Nobody Fresher Than My Clique: Your support group 

● Building a Mastermind Group 
 
Week 8: Looked At My Kingdom I Was Finally There, Just Sit On My 
Throne As The Prince of Bel Air. Bonus Content--Marketing Tools and 
insider tips to enhance your presence 

● Advanced Content Strategies 
● Marketing Hacks to Grow Your Audience 
● Making Money off your Side Project 
● The Side Project Resource Toolkit 
● Starting a Podcast 

 
 
There’s a game being played around you. Do you want to be a pawn in 
that game, or be the chess master? Do you want to be a spectator of your 
own life, or be the one people spectate? 
 
Don’t be the person who turns 30, or who turns 40, and looks back and 
says, “Where did all that time go?” With Launch Your Side Project, you’ll 
be the one crushing your 20s and 30s. This is your chance to leave a 
lasting impact. 
 
Ready to Launch Your Side Project? Email getfresh@idealemon.com, with 
email subject “LYSP Course Enrollment” and we’ll be in touch with 
enrollment details. 
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